GCSE Media Studies
Paper 1 Revision

Monday 13" May 2024 - 1pm

What's assessed

Section A will focus on Media Language and Media Representations.
Questions in this section can test any two of the following forms:

magazines

advertising and marketing

newspapers

online, social and participatory media and video games.

Section B will focus on Media Industries and Media Audiences. Questionsin
this section can test any two of the following forms:

radio

music video

newspapers

online, social and participatory media and video games
film (industries only).

How it's assessed

*Written exam: 1 hour 30 minutes
*84 marks
*35% of GCSE

Questions

*Arange of questions relating to an unseen source and Close Study Products.
*An extended response question (20 marks).
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Label the codes and conventions used on these front covers. What do they denote/ connote?
Consider the meaning being created inthe design and layoutas well as inthe representation of people and stories.
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Section A Language | Representation

Magazines

Ensure you are able to answer each of these questions to secure your knowledge of the
Magazine CSPs.

Magazines can also be an unseen element of Paper 1.

Media Language:

1. How does the deliberate choice of each of the following convey meaning to the
audience: design and layout, typography, use of colour, and language? Consider the
relationships between these elements in creating a specific meaning.

2. How have points of view and aspects of reality been portrayed?

3. How do these elements conform or reject the conventions of the magazine cover
genre?

4. How is media language used to target and address a specific audience?

5. How are narrative devices used to tempt prospective buyers to delve further into the

magazine? How has enigma been used to create audience appeal?

Media Representations:

1. How have the producers of Tatler chosen to represent the individuals, groups, places,
issues and ideas they have selected?

2. Who has been represented, how and why?
How have stereotypes been used or challenged?

4. How do audiences interpret the representations on the cover of Tatler and how are
these interpretations influenced by the identity of the reader?

Social and Cultural Contexts
1. Compare the front covers of Heat and Tatler.
* What issues do they prefer to deal with?

* What are the values and beliefs implied by the choice and the presentation of contents
that is illustrated by the front cover?



Section A

Language | Representation

Advertising
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Section A Language | Representation

Label the characters according to Propp’s character theory

1. Explain how intertextuality is used in the Galaxy Advert CSP. How is it effective?



Section A Language | Representation

1. Place these shots in narrative order from 1-4.
2. Explain which part of Todorov’s narrative theory they align to.




Section A Language | Representation
Write down how each of these stills aligh to the advert’s message.

Consider:

* Who is in the shot

* What are they doing
* Where are they

The connotations of that shot — how does it link to the main message of the advert?

Play (k)




Section A Language | Representation

NHS Blood Donation: Represent

Conventions of arap How are they used in the advert?
music video

Positive representation —fill in the blanks

Throughout media historically, communities have been
portrayed poorly, often falling into familiar (nerdy Asian, Black
gang member) or . In contrast the Represent advert chooses
to represent the vast amongst these communities, in both

professions andin

The overall representation is that Black and Asian people are a hugely
important part of the at all levels (art, politics, business,
medicine). This representation is a powerful way to suggest
that the Black and Asian community should also be well represented in

stereotypes underrepresented demographics culture

diversity Black and Asian positive blood donations
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Language | Representation

Section A

Label the codes and conventions used on these front covers. What do they denote/ connote?
Consider the meaning being created inthe design and layoutas well as inthe representation of people and stories.
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Language | Representation

Section A

<c==m have been failed and are

“We need to hit the ground running

Ben Webster Environment Editor

him that he was a hypocrite because of
the government’s support for a new oil-
field off Shetlan:

a press conference
very clear that young
Ppeople are worried about the future and
they are angry.

“And they have every right to be
angry because world leaders collective-
Iy over time have failed to deliver”

Sharma was speaking after formally
opening the two-week conference in
Glasgow.

British officials are hoping that India,
the country with the third largest emis-
sions after China and 5e United States,

support to assist South Africa in phas-
ing out the burning of coal and an in-
creasein fundingto help poor countries
adapt to climate change.

Alok Sharma sald that he understood
the anger of his young hecklers

that in this decade, which is crucial, we

- can get tobe confident about achieving

the [5C"
Sharma, addressing delegates at the
opening of the saik: “We

2015 T:inﬂﬂsa:_i::__::nn_%_
warming to 15C

know that this Cop —ni_:.:.:z. of the
Parties to the UN cl

for the Climate Vulnerable Forum, a
eroup of 48 nations disproportionately
affected by limate change and peaker
u—.__n—_:n.:— wel

Reruc to cnd the fioancing of new coal
plants overseas
But he said the absence of a commit-

plants at home and repowering their
coal fleet infrastructure with clean

Tnadeby those absent posted on the UN
Climate Change websi

Cop26, is our last, best hope to keep 15
in reach”

believe that we can re-

Climate Change has calculated that
emissions need to fall b
from 2010 kevels by 2030
ing to 15C.

nder the Paris Agroement coun-

green growth for
for cheaper, deaner

Chinese pollution and need for change;
Lakes railway plea, letters, page 32

Why arethey represented inthis way?

Storms force
delegates onto
late flights

elegates travelling
train for the start
Cop26 were yesterday
forced 1o book a flight
instead after high winds
brought chaos to the railways
(Tom Ball and Kaya Burgess
write).
Hundreds of people were left

stranded on trains and at stations
when rail operators all around the
country announced that stormy

Taken from THE TIMES INSIDE STORY.
What is beingreported? How are images used?
How arethe people andstories represented?

between Rughy and Milton Keynes.
Passengers were advised by Avanti
West Coast, which es trains
on the line, to cancel their travel
plans yesterday and try again today.
Londan North Eastern Raifway,
which operates trains to Glasgow o
the east coast main line, also warned
customers against traveiling after it

Pyke Trust, a UK-based

right to be m:m_.x Sharma says

international NGO, booked a flight
from Gatwick to Glasgow which, he
said, does "seem ridiculous”.

“The irony of the climate
impacting the trains, meaning a
Night to the climate change
conference Is the only way loget
there today, is not lost on me.”

Right from London to Glasgow 1.__
emit roughly 140kg ..n.:....z._ per
passeager. A train journey woul
emit about 20kg per passenger.

Other passengers who were due to
be travelling by train from London
Euston to Glasgow hurried the short
lance across north London to
ing’s Cross station o try to catch a

just a 45-minute additional journey
to Glasgow, Trains were in a
leaving King’s Cross for Edi

writh dlys of sbout as howr, bat
passengers were then told several

trees had fallen on the line around
Peterborough. Tickets for this route
cost on average about £70. Last
night they were on sale for as much
as £220. London North East Railway
told passengers at about 3pm:
“Additional trees have fallen on to

Passengers hoping to travel to the
Cop26 conference by train ware left
stranded at Euston station In London
due to stormy weather conditions

“I'm sat on 4 stationary train
wailing for storm damage 1o be
repaired sa | can continue
travelling to the climate summit in
Glasgow. This kind of weather
disruption is only going to gel

if we don't see real action
te crisis coming out

‘The disruption comes after
heavy rain and high winds over the
weekend. On Sunday, the south
and east of England were buffeted
by gusts of up to S0mph. Weather
warnings are in place across
castern parts of England, Wales
and Scotland. There were
unconfirmed reports of a tornado
hitting Northamptonshire. Earl
Charles Spencer said  tornado hit
e park at Althorp House
Rev Richard Coles described a
tornado hitting his church in
Finedon. Tom Morgan, a Met
Office meteorologist, said he could
not confirm any tornadoes but

the and
Tines at Peterborough. Services will
be further delayed or cancelled.”
Some trains were still able to
however, many
flooc

thanked delegates for g to be
eco-friendly by “travelling by train’.
However, many people xaid they had
been forced to book short-haul
flights to make it to Glasgow in time
for the conference.

Ellen Gibson, UK organiser at
350.0rg, & New York-based
environmental organisation, said:

would not rule them out.

“It’s not out of the question that
there will have been some
localised, brief funnel clouds or
tornadoes,” he said. The stormy
weather is set to ease from today,
with sunny spells in the south,
according to the Met Office. From
tomorrow to Thursday there will
be showers around coasts, though
mainly dry inland with sunny
spells by day and some frost and
fog patches overnight.

Restoro pride in the network to got
et zero on track, Clare Foges, page 29



Language | Representation

Section A

Taken from the DAILY MIRROR INSIDE STORY.
What is beingreported? How are images used?
How arethe people andstories represented?
Why arethey represented inthis way?

SUMMIT TO SAVE THE WORLD: COP26 OPENS IN GLASGOW

Time is running out
ob climate, says PM

TAKE ME Frem ke, Spanish P Pedro Sanchez, Ingian P4
Narenera Nod, Austraban A Scatt Noerisen, German

_ TO YOUR cChancatr Angals Marksl, Halke PM Maric Oraghl,
Frenc President Emmansel Macren and Boris
Jeheson at the 020 semmt in Roee yesterdyy

rtal EGlor

the world heating
dramatic rate, no«dﬂ
as a turning vo.i in ..K



Section A

Language | Representation

What are the similarities and differences between the newspaper in terms of the
design/ layout AND representation? Consider why there are these similarities/

differences.

Describe the convention
and whetheritis a
similarity or difference

What meaning does this
convey?

Why does the
newspaper design this
element in this way? The
purpose?

Representation:

How are age, ethnicity, gender and social class represented in both

newspapers?




Section A — Language and
Representations
Online and Participatory Media



Section B — Audiences and
Industry
Radio



Section B — Audiences and
Industry
music video



Section B — Audiences and
Industry
newspapers



Section B —Audiences and
Industry
Online and Participatory



Section B — Audiences and
Industry
Film
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